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What is a Recreation and Parks Master Plan?
A Recreation and Parks Master Plan is a long-term strategic document for the delivery of municipal 
recreation and parks services.

The purpose of this Recreation and Parks Master Plan is to provide strategic recommendations about 
enhancing the current and future state of recreation and parks facilities, spaces, and services while 
considering both the current and future operating marketplace.

How was the Master Plan Developed?

City of Martensville

Recreation and Parks Master Plan



Recreation and Parks
Reduces self-

destructive and 
anti-social behaviour.

Reduces health care, 
social service, 

and police/justice costs.

Provides the
key to balanced 

human development.

Is essential 
to personal 
health and 
wellbeing.

Provides a
foundation 
for quality

of life.

Green spaces 
are essential
to wellbeing.

Is a signi�cant 
economic generator. Builds strong

and healthy 
communities.

What are the Benefits of Recreation and Parks?

The Current State of Recreation and Parks
Community Context

• Over 9,000 residents currently live in Martensville.
• Martensville is a young city as 75% of its residents are under the age of 45.
• By 2040, the City’s population is projected to be between 16,850 and 24,650.

Trends and Leading Practices
• 52.2% of Saskatchewan residents believe that leisure has become more important to their overall 

quality of life in the last 2 – 3 years, as compared to work.
• While many structured or organized activities remain important, there is an increasing shift toward 

more flexibility in timing and activity choice.
• Throughout Canada, recreation and parks infrastructure is aging and requires significant 

investment simply to sustain existing service levels.

Inventory
• Martensville has an array of recreation facilities including the Martensville Athletic Pavilion (MAP)— 

a multipurpose field house facility.
• Kinsmen Park has over 100 acres of green space and is located in the middle of Martensville.
• The City maintains over 7 km of paved pathways.



VISION
Residents and visitors are 
engaged in meaningful 

and accessible recreation 
and parks activities.

GOAL #1
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Community health and w
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GOAL #2

Healthy indoor and outdoor environments.

GOAL #3

The Current State of Recreation and Parks (Continued)
Utilization

• Unused capacity exists to increase utilization at the MAP and North Ridge Centennial Community Centre.
• The ice rink at the Martensville Sports Centre operates at full capacity during Prime Time hours.

Facility Assessments
• The facility components at the Martensville Sports Centre are in marginal and poor condition.

Benchmarking
• Five of the six comparable communities have an indoor aquatic centre; these cities have larger 

populations than Martensville.
• All six comparable communities have more than one arena ice sheet.

Consultation
• Admission fees for facilities is the top barrier to participation as found in the household survey (36%).
• 43% of households believe that a new/enhanced ice arena is needed; 33% of students believe so as well.
• Recreation and park stakeholders are proud of the City’s outdoor spaces but there is a consensus 

that improved maintenance standards and quality of care is needed.

Strategic Foundations
A Vision for Recreation and Parks  
in Martensville
Residents and visitors are engaged in meaningful, 
accessible recreation and parks activities.

Goals for Recreation and Parks in 
Martensville

1. Recreation and parks services foster the 
health and wellbeing of citizens.

2. Recreation and parks services are a  
vehicle to build community wellness,  
spirit, and culture.

3. Recreation and parks services are  
provided in healthy indoor and  
outdoor environments.



Strategic Foundations (Continued)
Expected Outcomes from Investment and Efforts in Recreation and Parks 
in Martensville
Outcomes Related to Goal #1: Wellbeing of All Citizens

1. Citizens have a basic level of physical literacy, fitness, and wellbeing; all ages and abilities have 
basic skills in a variety of leisure pursuits.

2. Advanced level skill development is available for some pursuits; through partnerships, 
opportunities exist to compete and excel in leisure pursuits.

Outcomes Related to Goal #2: Community Health and Wellness
3. Citizens are proud of their community, its facilities and spaces, the events and opportunities it 

offers, and its level of volunteerism.
4. Recreation and parks opportunities are accessible and welcoming, connect and include 

individuals and families, and attract and retain residents.

Outcomes Related to Goal #3: Healthy Indoor and Outdoor Environments
5. Citizens have access to, appreciate, and understand nature; parks and open space provide a 

medium for residents and visitors to connect with nature.
6. Indoor and outdoor facilities and spaces are of quality and are sustainable; facilities and spaces 

are well maintained, reinvested in, and are planned and operated in a responsible manner.

Recommendations and Action Items
The following strategic recommendations are organized into three main areas.

Service Delivery

How the City provides 
recreation and parks spaces 

and services.

Programs and Opportunities

How activities and 
opportunities are offered 

throughout the community 
and what they should focus on.

Recreation and Parks Spaces

What types of infrastructure the 
City should have now and in 

the future.



Recommendations and Action Items (Continued)
Service Delivery
Through appropriate user fees and allocations as well as through the employment of partnerships 
where possible…
Strategic Direction #1: Optimize current and future investment in recreation and parks.

By reducing barriers, educating residents on opportunities, and promoting the value of participation 
through enhanced marketing efforts…
Strategic Direction #2: Increase recreation and parks activity and benefit throughout 
the community.

By providing supports to local user groups and the volunteers that they rely on…
Strategic Direction #3: Build capacity in the recreation and parks community.

Programs and Opportunities
By knowing which programs are being sought by residents and would provide enhanced benefit in 
the City…
Strategic Direction #4: Ensure that appropriate and impactful recreation and parks 
programs and opportunities are provided in the City.

By working with local user groups and other organizations to ensure program and opportunity gaps 
are filled…
Strategic Direction #5: Provide recreation and parks programs where required.

Recreation and Parks Spaces
Through comprehensive management tools and life cycle reinvestment protocols…
Strategic Direction #6: Sustain existing recreation and parks facilities and spaces.

By planning new spaces with public input, prioritizing potential amenities via a transparent and 
logical process, and identifying and following amenity strategies for all types of indoor and outdoor 
assets…
Strategic Direction #7: Plan, design, and operate new recreation and park assets in a 
responsible and impactful manner.



Development

• Detailed design

• Detailed business planning

• Fundraising * If required

• Construction

12 – 24 MONTHS*

Feasibility Analysis

• Explore impacts/resource 
development including options for:

– Primary and secondary components

– Potential sites

– Expansion (if existing)/
building new

• Impacts on existing resources

• Capital and operating �nancial 
implications/resource provision

• Recommended course(s) of action

3 MONTHS*

Needs Assessment

• Conduct needs assessment including:

– Current provision in the 
market area

– Demographics and growth

– Trends

– Public consultation

3 MONTHS*

Preliminary Need Identified

• Does the project comply with the 
Vision, Goals, and Outcomes set 
forth by the City?

• Does the resource meet an identi�ed 
need as demonstrated through 
previous research and engagement?

3 MONTHS*

* Approximate.

Indoor and Outdoor
Amenity Strategies

Amenity 
Prioritization

Process

(Criteria, Weighting, Scoring)

Short, Mid, 
and Long-term 

Implementation
* Requires Feasibility Analysis

Market Demand
Goals and Outcomes 

Financial Sustainability

Community Accessibility

Regional Provision

Savings through Partnerships

Economic Impact

Planning Process

Amenity Prioritization



Indoor Amenities Score Rank
Leisure ice surfaces (non-hockey) 77 1
Indoor field facilities 72 2
Leisure swimming pools 68 3
Art creation spaces 68 3
Ice arena facilities 66 5
Fitness/wellness facilities 64 6
Classroom/meeting spaces 64 6
Indoor child playgrounds 63 8
Art gallery spaces 61 9
Youth centres 58 10
Gymnastics spaces/parkour rooms 58 10
Dance/program/martial arts rooms 58 10
Climbing gyms 56 13
25M swimming tanks 56 13
Walking/running tracks 54 15
Gymnasium type spaces 52 16
Curling rinks 49 17
Court sport spaces (e.g. 
racquetball)

48 18

Seniors centres 48 18
Community hall/banquet 
facilities

44 20

Performing arts theatres 41 21

Outdoor Amenities Score Rank
Walking/cycling pathway system 79 1
Natural open spaces 79 1
Nature/interpretive trails 79 1
Day use areas (with BBQs) 77 4
Beach volleyball courts 73 5
Campgrounds 69 6
Dog off leash areas 69 6
Water spray parks 69 6
Skateboard parks 64 9
Mountain bike trails 64 9
Public art display spaces 63 11
Urban forestry 63 11
Event spaces/amphitheatres 61 13
Bike skills park 58 14
Sports fields 57 15
Ball diamonds 57 15
Outdoor boarded skating rinks 54 17
Outdoor fitness equipment 54 17
Outdoor pools 52 19
Speed skating ovals 51 20
Community gardens 49 21
Toboggan hills 49 21
Hard courts 49 21
Track and field spaces 47 24
Tennis courts 44 25
Pickleball courts 44 25
Playgrounds 44 25
Cross country ski trails 44 25

Amenity Prioritization (Continued)



Next Steps
Service Delivery

• Promote in-house and external fee assistance programs.
• Provide capacity building supports (assistance with strategic planning, volunteer attraction, 

retention and recognition, and grant writing) to local user groups.
• Host an annual volunteer recognition event.
• Develop a recreation and parks alloctions policy.

Programs and Opportunities
• Periodically administer feedback surveys with registered and drop-in program participants.
• Re-administer the Recreation and Parks Master Plan household survey every five years.
• Periodically administer a student survey to monitor recreation and parks preferences and needs.
• Share new program ideas (as identified through ongoing research and community dialogue) with 

community groups and other service providers.

Recreation and Parks Spaces
• Establish a life cycle management framework and a capital reserve protocol for recreation and 

park assets.
• Conduct a detailed assessment of the Martensville Sports Centre.
• Conduct a feasibility study for a new community recreation centre including components such 

as indoor ice (leisure and boarded), art creation spaces, indoor playground, fitness/wellness, and 
potentially other amenities.

We Want Your Feedback!
Before the plan is finalized, we want your feedback.

Please review the draft material and complete the feedback form.

Feedback forms can be submitted online at: www.martensville.ca


